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UMB Communications and Public Affairs (CPA) is dedicated to promoting 
the University of Maryland, Baltimore (UMB) and telling its remarkable 
stories. We provide media relations, branding, design, strategic marketing, 
editing, writing, special event planning & protocol, and 
web communications Universitywide.

COMMUNICATIONS 
AND PUBLIC AFFAIRS

CPA ANNUAL REPORT FY17      2



  CPA ANNUAL REPORT FY17       3

Michelle Baffuto 
Senior Graphic Designer 

Stephen Bossom
Web Developer, Interactive Media

Julie Bower 
Assistant Director, Design Services 

Amir Chamsaz 
Managing Director, Web Develop-
ment and Interactive Media

Lou Cortina
Editor

Patricia Fanning 
Senior Media Relations Specialist 

Laura Lee
Senior Media Relations Specialist

Alex Likowski
Director, Media Relations

Kristi McGuire
Digital Media Marketing Manager

Claire Murphy
Director, Marketing

Jonah Penne 
Web Developer, Interactive Media 

Mary T. Phelan
Senior Media Relations Specialist

Dana Rampolla
Marketing Specialist

 

Betsy Stein
Senior Media Relations Specialist

Jackie White
Marketing Specialist

Chris Zang 
Director, Editorial Services

WHO WE ARE
JENNIFER LITCHMAN
Chief Communications Officer and Senior Vice President
Special Assistant to the President

LAURA KOZAK
Associate Vice President, 
Communications and Public Affairs

CPA ANNUAL REPORT FY17      3



OFFICE OF THE PRESIDENT
	 UNIVERSITY INITIATIVES

PRESIDENT’SMESSAGEMAY 2017

In the landscape of higher education, UMB is certainly unique — 
with a primarily professional student body; with a dense, urban 
campus unlike the traditional ideal; and with seven schools whose 
notable reputations were made independent of the University 
that houses them. Each of these elements can pose a challenge to 
creating a sense of unity at UMB, of community, and of identity. When I returned to Baltimore as president of UMB in summer 

2010, there was a desire to build a stronger institutional identity, 
to better articulate the mission and values that bind us together, 
and to convey to our neighbors across the city and state what we 
stand for and why we matter.
That year, we initiated a strategic plan, a blueprint for making 
UMB greater than the sum of its parts. From there emerged 
“Seven Schools | One University,” this notion that we are united 
by more than a physical campus, that the schools’ missions are 
compatible and their work complementary, and that leveraging 
each other’s strengths in pursuit of common goals is far more 
effective than going it alone.

The next year, we retired the various logos used by UMB’s schools, institutes, and academic and research units — competing logos that diluted  our brand. In their place, we unveiled a new  visual identity with the University of Maryland Medical Center. In using the Davidge mark as our common image and a consistent color palette and typeface, we celebrated our close partnership with the hospital and reinforced a clear, unified brand  to the people we enroll, employ, and serve. For UMB as a whole, “The Founding Campus” was used underneath 
“University of Maryland” and alongside the Davidge mark to 
highlight our status as the original campus of the University 
System and to distinguish us from our sister institutions. The 
schools, meanwhile, had their names featured below “University of 
Maryland” so that each school could preserve its unique identity 
while remaining tethered to the University. This is the visual brand you now see all around campus — on interior 

and exterior signage, on banners and merchandise and vehicles, on 
the University website, and in the advertising we produce.As the years go by, it’s important to test the strength of this 

brand. And by “brand,” I mean more than logos and marks. Our 
brand is our culture, our principles, what people think of us, and 

the stories we tell to influence their opinions. We need to test the 
strength of our name and reputation; we need to test the qualities 
associated with UMB and the metrics on which our constituents 
believe we deliver the greatest value. It makes a difference in our 
ability to attract support for — and supporters of — our mission.And so in 2012, with our branding campaign in its infancy, 

we engaged a research firm to assess our “brand health” among 
constituents and identify opportunities to raise our profile within 
the city and state. We used this same research firm in spring 2016 
to conduct a follow-up survey and asked the consultants to use 
the same survey questions so that we could gauge whether we 
moved the needle on indicators of recognition and reputation. In online and in-person forums lasting several weeks, 645 

Maryland residents (external respondents) were surveyed about 
the University, as were 895 people with a close UMB affiliation 
(internal respondents) — students, faculty, staff, alumni, donors, 
and board members.
In brief, we found some positive movement on favorability 
indicators. Within the Baltimore metro region, about two-
thirds of external respondents were aware of and felt favorably 
toward the University; this share was virtually unchanged from 
2012. However, in Baltimore City alone, the favorability rating 
was 80 percent, and city residents reported greater visibility for 
UMB when compared to 2012. Among residents in the rest of 
Maryland, however, awareness and favorability fell somewhat. 
The researchers suggested that a locally crowded higher education 
landscape might affect these ratings, given that our peer 
institutions have seen their ratings decline as well. Among all constituents, “committed to excellence” was most 

often cited as a good descriptor for UMB. When asked to rank 
nearly 20 UMB responsibilities, respondents gave highest  
priority to the following: offering high-quality academics; 
training students for careers; helping graduates find jobs; being  
a good employer; and preparing students to be leaders. Of note  
is the fact that “being a good employer,” new to the survey in 
2016, made the top five. With similar responsibilities ranking 
high — for example, creating local jobs, contributing to the 
economy, being a good neighbor — researchers see a way that 
UMB might differentiate itself among peers.In terms of name, respondents reacted most favorably to “University 

of Maryland, Baltimore,” and, in fact, it was the first time that 
the full name appeared — without prompting — in response to 

ACCOUNTABILITY | CIVILITY | COLLABORATION | DIVERSITY | EXCELLENCE | KNOWLEDGE | LEADERSHIP

CPA works closely with the President’s Office, 

specifically the director of leadership communications, 

to share news and accomplishments of the University. 

Communications such as The President’s Message and 

website are spearheaded through CPA. 
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When Malinda Hughes, BSN, MA, was named UMB’s Cecil S. 

Kelly Memorial Employee of the Year on March 29, she showed 

why she is such a special individual even before she left the stage.

Hughes, recently promoted to chief of staff in the Office of 

Academic Affairs and the Graduate School, donated her $1,500 

award to the UMB CURE Scholars Program, the University 

pipeline program that prepares West Baltimore middle schoolers 

for health and research careers.

“That’s Malinda,” UMB President Jay A. Perman, MD, told those 

at the Employee Recognition Luncheon after announcing what 

Hughes told him about the donation. 

She received the annual award (and May Employee of the Month 

Award) for her indispensable role in UMB’s 2 ½-year Middle 

States reaccreditation process.

Asked about being the first UMB winner to donate her $1,500 

prize, Hughes said it was only fitting. “I am a UMB CURE 

Scholar mentor to two seventh-graders at Green Street Academy,” 

she said. “And my office is two doors down from Robin Saunders, 

the UMB CURE executive director. I see how hard they work 

and I see the fruits of their labor by being a mentor. Donating the 

award money to this program will be the very best use for it.”

The UMB CURE Scholars Program, which serves 65 sixth- and 

seventh-graders from three middle schools near the University, is 

transforming lives in West Baltimore. 

The program, in its second year, identifies promising middle school 

students with an interest in science and prepares them for health care 

and research careers through hands-on workshops, lab experiences, 

and mentorship from UMB faculty, students, and staff.

Each scholar enjoys weekly tutoring, science lessons, and 

interpersonal skill development on both the UMB campus and at 

his/her middle school. The young scholars are well on their way 

to becoming more informed, more prepared, more confident, 

and more excited about the many STEM-related career paths and 

opportunities that could await them in their future. This program 

attempts to break the cycle of poverty in West Baltimore.

Take the story of UMB CURE Scholar of the Year Shakeer Franklin, 

a seventh-grader at Franklin Square Elementary/Middle School. 

Uninterested his last few years of elementary school — “I was being 

a very bad me,” he admitted — Shakeer began to apply himself when 

he entered the UMB CURE Scholars Program in sixth grade.

“I like science because the world is made up of science,” said 

Shakeer, who often hears gunshots near his home in West 

Baltimore. The newly motivated seventh-grader now speaks of 

becoming a psychotherapist. Once content with C’s and D’s 

because they were “passing” grades, “now I hold myself to a 

higher standard,” said Shakeer, who strives for straight A’s.

Moved to tears when he was named UMB CURE Scholar of the 

Year, “Shaq” sees a brighter future “because I’m going to be one of 

those to make it better.” See his video.

In addition to Malinda Hughes, more than 100 UMB faculty, staff, 

and students contribute to UMB CURE as mentors, providing a  

5:1 mentor-to-scholar ratio, maximizing the scholars’ learning. 

Malinda’s donation will assist UMB CURE in various ways.  

If you would like to join Malinda and other fellow employees 

in donating any amount to the UMB CURE Scholars Program, 

please visit www.umaryland.edu/support-cure. 

— Chris Zang

AWARDEE DONATES PRIZE TO CURE SCHOLARS 

PHILANTHROPY

FROM LEFT, AHRON FENNELL, MENTOR MALINDA HUGHES, AND JADEN BUGGS.

MAY 2017
LAURELS

3UMARYLAND.EDU

LAURELS ARE SUBMITTED BY THE COMMUNICATIONS DEPARTMENTS OF THE SCHOOLS AS 
WELL AS BY REPRESENTATIVES IN VARIOUS UNIVERSITYWIDE OFFICES. THE OFFICE OF 

THE PRESIDENT IS NOT RESPONSIBLE FOR ERRORS IN THESE SELF-SUBMITTED LAURELS.

UNIVERSITYWIDE
Some 65 employees representing 1,685 
years of service were honored at the 
Employee Recognition Luncheon 
on March 29 at the SMC Campus 
Center. Malinda Hughes (Office of 
Academic Affairs/Graduate School) 
was named the Cecil S. Kelly Memorial 
Employee of the Year and donated 
her $1,500 prize to the UMB CURE 
Scholars Program (see story on page 
13). Aphrodite Bodycomb (Academic 
Affairs), Rebecca Bowman-Rivas 
(Carey School of Law), and Sanjay 
Uchil (School of Medicine) were 
announced as nominees for Board of 
Regents Awards. Christina Manoto 
(Campus Life Services) received the 
$2,000 James T. Hill Scholarship 
and the Staff Senate received UMB’s 
Community Service Award. The 
35-year group that was honored 
included Susan Borowy, Molly 
Lutz, and Elizabeth Waters (School 
of Medicine), Helen Edmond, 
Antoinette Fields, David Gipe, 
Francine Nickens, and Jo-Ann Sibiski 
(all from the School of Dentistry), 
Deborah Griffith, Anthony Jackson, 
Philip Peters, Anita Saulsbury, 
and Deborah Tatum (all from 
Administration and Finance) as well 
as Susan Gillette (Office of University 
Counsel) and James Reynolds 
(Academic Affairs). Read more. 

SOME MEMBERS OF THE 35-YEAR SERVICE GROUP: CLOCKWISE FROM DR. PERMAN, DEBORAH 
GRIFFITH, DEBORAH TATUM, ANTOINETTE FIELDS, JAMES REYNOLDS, ELIZABETH WATERS, 
FRANCINE NICKENS, JO-ANN SIBISKI, HELEN EDMOND.

APHRODITE BODYCOMB AND SANJAY UCHIL ARE AMONG THE NOMINEES FOR BOARD OF 
REGENTS AWARDS.

PRESIDENT COLETTE BEAULIEU ACCEPTS 
UMB’S COMMUNITY SERVICE AWARD ON 
BEHALF OF THE STAFF SENATE.

CHRISTINA MANOTO ACCEPTS  
HER JAMES T. HILL SCHOLARSHIP.

MALINDA HUGHES ACCEPTS THE CECIL  
S. KELLY MEMORIAL EMPLOYEE OF THE  
YEAR AWARD.
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Welcome to the University of Maryland, Baltimore (UMB)! 
The following is a brief overview of some of the protocols for University 

events and communication with certain external groups. It also includes a 
separate listing of current University leadership including home addresses 

and phone numbers.  

EVENT GUIDELINES 
FOR LEADERSHIP

QUARTERLYQ&A
with Dr. Perman

Noon  |  School of Social Work Auditorium

THURSDAY
Oct. 6, 2016

ACCO U NTAB I L IT Y |  C IV I L IT Y |  CO LL ABO R ATI O N |  D IVE RS IT Y |  E XCE LLE N CE |  K N OWLE DG E |  LE AD E RS H I P

Please join me as I answer questions from students,  
staff, and faculty. Everyone is welcome to attend.

OFFICE OF THE PRESIDENT, CONTINUED
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COMMENCEMENT
	 UNIVERSITY INITIATIVES

Each year the graduating class at UMB promises to 

continue a proud tradition of excellence that dates to 

UMB’s beginnings in 1807. Commencement and the 

events of that week celebrate the successes of our 

students, our faculty, and our staff. 

Commencement
MAY 19, 2017
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COMMENCEMENT, CONTINUED
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CORE VALUES SPEAKER SERIES
	 UNIVERSITY INITIATIVES

The UMB core values campaign educates and 

instills University expectations to members of 

the University community. A strong addition to 

the campaign is UMB’s speaker series, where 

invited guests speak to our community about their 

experiences tied to one of our core values. 

Speaker Series
Visit umaryland.edu/corevaluesspeaker for more information about the 

Core Values Speaker Series and to view a list of upcoming speakers.

8:30 A.M. 
WESTMINSTER HALL 

BREAKFAST WILL BE SERVED

TUESDAY, 
FEB. 14, 2017

Best-selling author, Rhodes Scholar, decorated Army 
combat veteran, youth advocate, and CEO of BridgeEdU

ACCOUNTABILIT Y   |   CIVILITY  |   COLLABORATION  |   DIVERSITY  |   EXCELLENCE  |   KNOWLEDGE  |   LEADERSHIP

speaker 

WES MOORE
“Responsible Citizenship & the Real-Life Ramifications”
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FOUNDERS WEEK
	 UNIVERSITY INITIATIVES

Each year UMB celebrates the achievements and successes 

of our students, faculty, staff, alumni, and philanthropic 

supporters and pays tribute to UMB’s 200-plus-year history 

with a series of Founders Week events. 

Events include the Founders Gala, award winner lectures, 

and student and staff recognition lunches.

founders.umaryland.edu I N V E S T I N G  I N  O U R  F U T U R E 

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A LT I M O R E
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“A Journey — Inspired by Patients 
and Driven by Passion”

ENTREPRENEUROF THE YEAR

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A LT I M O R EFounders Week 2016

Sponsored by

WILLIAM F. REGINE, MD, FACR, FACRO  
School of Medicine

Professor and Isadore & Fannie Schneider Foxman Chair, 

Department of Radiation Oncology

Executive Director, Maryland Proton Treatment Center

NOV. 1  |  4 P.M.
BIOPARK LIFE SCIENCES CONFERENCE CENTER
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FOUNDERS WEEK, CONTINUED
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DIVERSITY ADVISORY COUNCIL (DAC)
	 UNIVERSITY INITIATIVES

The DAC provides recommendations to the president, promoting 

the University’s commitment to diversity, inclusion, and equity. 

CPA works with the DAC on the promotion of guest speakers 

as well as communicating DAC programs and events. CPA also 

developed specific branding to enhance DAC’s communications. 

MEMBERS OF CPA SERVE ON THIS INITIATIVE

DIVERSITY
ADVISORY
COUNCIL
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UMB Community Engagement Center
As a public urban university and one of Baltimore’s 
most powerful anchor institutions, the University 
of Maryland, Baltimore (UMB) is dedicated to 
improving health, creating wealth, and advancing 
social justice in the neighborhoods nearest its 
campus. Every aspect of the University’s work  
in the community is shaped by its core mission:  
To improve the human condition and serve  
the public good. 

In fall 2015, under the leadership of UMB President 
Jay A. Perman, MD, the University opened its 
Community Engagement Center (CEC) in West 
Baltimore’s Poppleton neighborhood, at once 
expanding UMB’s community engagement 
mission and deepening relationships with its 
closest neighbors. The center engages hundreds 
of students, faculty, and staff from all seven 
UMB schools to provide vital health, wellness, 
employment, education, and social services to 
nearby residents, and to partner with them in 
projects that strengthen community development 
and invite external investment. 

The CEC serves residents living in the 
communities that make up the Southwest 
Partnership neighborhood coalition: Franklin 
Square, Poppleton, Hollins Market, Barre Circle, 
Pigtown, Mt. Clare, and Union Square. UMB sits 

on the Southwest Partnership board, offering 
operational guidance and financial support. The CEC’s team of staff and interns frequently 

canvasses the area to expand the number of 
people who engage with the center’s services 
and programs. For instance, from December 
2016 through February 2017, CEC staff and 
interns called more than 700 households and 
knocked on 650 doors in the Poppleton, Hollins 
Market, Franklin Square, and Union Square 
neighborhoods. The team invites families into 
the CEC and asks them how the University and 
community might work together to cultivate 
health, enrich learning, grow employment, 
advance justice, and accelerate progress toward 
community goals.

THE UMB COMMUNITY ENGAGEMENT CENTER RECORDED ITS 10,000TH VISIT 
IN SPRING 2017, AND YEAR-OVER-YEAR 
GROWTH IS IMPRESSIVE. 

The CEC’s location west of Martin Luther King, Jr. 
Boulevard is important. Locating the center in the 
West Baltimore community allows UMB to meet 
its neighbors where they are, and to offer them a 
welcoming “front door” to the University.

COMMUNITY ENGAGEMENT
	 UNIVERSITY INITIATIVES

The University, through the Office of Community Engagement, 

partners with local schools to provide improved outcomes 

for students and families. Each UMB school provides its own 

complement of invaluable outreach services in communities 

across the state and beyond.

UMB Community 
Engagement Center

Office of Community Engagement

umaryland.edu/oce

MEMBERS OF CPA SERVE ON THIS INITIATIVE
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NEIGHBORHOOD 
SPRING FESTIVAL 

JOIN US FOR UMB’S ANNUAL NEIGHBORHOOD FESTIVAL. 
Connect with your neighbors while enjoying FREE activities. 

Saturday, April 22  I  UM BioPark, 800 Block of W. Baltimore St.  I  11 a.m. to 2 p.m.

 UMB COMMUNITY ENGAGEMENT CENTER

UMB’s Staff Senate and Office of Community 
Engagement are hosting a Thanksgiving 
food drive to benefit families in West 
Baltimore.

Sponsor a family 
for Thanksgiving

TO FILL A BASKET, EACH DONATION 
SHOULD INCLUDE:
2 boxes of stuffing
2 cans of cranberries
2 boxes of mashed potatoes 
4 to 6 fresh sweet potatoes
2 cans of gravy
4 cans of vegetables 
(corn, peas, green beans, etc.)

Departments or individuals can sponsor a family by collecting
the items below to fill a Thanksgiving food basket. 

VOLUNTEER FOR BASKET ASSEMBLY
Tuesday, Nov. 21
9 a.m. to noon
UM BioPark
801 W. Baltimore St., 1st Floor Conference Room

For more information or to volunteer, contact 
Brian Sturdivant at bsturdivant@umaryland.edu.

DON’T HAVE TIME TO SHOP?
Donate online through the STAFF SENATE giving page

umaryland.edu/giving/thanksgiving

This is a partnership between the Staff Senate 
and the Office of Community Engagement.

COLLECTION DROP OFF
Through Friday, Nov. 17
Donations can be placed in collection bins located in the 
UMB building lobbies. Please contact Staff Senator Lois 
Warner at lwarn002@umaryland.edu for a list of locations.

NEIGHBORHOOD 
SPRING FESTIVAL 

MEDICINE  I  LAW  I  DENTISTRY  I  PHARMACY  I  NURSING  I  GRADUATE  I  SOCIAL WORK  I  BIOPARK

Welcome
REGISTRATION

Looking for a job?

WORKFORCE INITIATIVES

  WORKFORCE WEDNESDAYS 

Every Wednesday from 2-6 p.m. 
UMB Community Engagement Center

•  Get connected to FREE career training programs.
•  Learn about jobs at the University of Maryland 

Baltimore and University of Maryland 
Medical Center

•  Get help with writing your resume and doing 
online job searches.

•  Sign-up for FREE GED classes

UMB COMMUNITY ENGAGEMENT CENTER
1 N. Poppleton Street  
(entrance on W. Baltimore Street)
workforce@umaryland.edu
410-706-8271

  TRAINING TUESDAYS
4th Tuesday of every month from 2-3 p.m. 
UMB Community Engagement Center 

Find out everything you need to know about 
FREE career training programs. If we do not 
know an answer, we can connect you directly 
to program staff:

•  starting salaries for training program completers
• application process
• class dates and time
• residency requirements
• education requirements
• age limitations

        This program is a collaboration with  
the Southwest Partenrship, Inc.

“ Incredible! I’ve been trying to find a job for 
a year, but working with UMB’s Workforce 
Wednesdays I got connected to the right 
people. I had a mock interview within 3  
weeks and now I’ve scored a great offer.” 
— SATISFIED “CUSTOMER”

OFFICE OF COMMUNITY ENGAGEMENT

umaryland.edu/oce

COMMUNITY ENGAGEMENT, CONTINUED
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COUNCIL FOR THE ARTS & CULTURE
	 UNIVERSITY INITIATIVES

The UMB’s Council for the Arts & Culture is a group 

of faculty, staff, students, and community members 

appointed by the president whose mission is to 

enhance the quality of life on campus and in the 

larger Baltimore community by promoting the use 

of the University’s public spaces for the visual and 

performing arts, as well as providing opportunities for 

the UMB community to experience the arts at partner 

institutions and organizations.

MEMBERS OF CPA SERVE ON THIS INITIATIVE

CAST CONVERSATIONS 
NIGHT
Chat about the play with the cast after 
the show. Discounted tickets
just $30.10 each.

www.umaryland.edu/arts

FEB. 23
7:30 P.M.

GREAT 
EXPECTATIONS

CHARLES DICKENS’

DIRECTED BY
TAZEWELL THOMPSON

ADAPTED BY
GALE CHILDS DALY

UMB NIGHT AT EVERYMAN THEATRE

OCT. 1
7:30 P.M.

50% discount 
on tickets
($20-$22.50 
after discount)

www.umaryland.edu/arts

FLYER ELM GRAPHIC

ELM WEEKLY GRAPHIC

EBOARDS

MARKETING MATERIALS

UMB NIGHT AT EVERYMAN THEATRE

OCT. 1
7:30 P.M.

50% discount 
on tickets
($20-$22.50 
after discount)

www.umaryland.edu/arts

FLYER ELM GRAPHIC

ELM WEEKLY GRAPHIC

EBOARDS

MARKETING MATERIALS

CAST CONVERSATIONS 
NIGHT
Chat about the play with the cast after 
the show. Discounted tickets
just $30.10 each.

www.umaryland.edu/arts

FEB. 23
7:30 P.M.

GREAT 
EXPECTATIONS

CHARLES DICKENS’

DIRECTED BY
TAZEWELL THOMPSON

ADAPTED BY
GALE CHILDS DALY
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GPS Your Career
Coordinates for Success

ANNUAL CONFERENCE 2016

Friday, October 21, 2016
University of Maryland, Baltimore
SMC Campus Center
621 W. Lombard St.
Baltimore, MD  21201

For more information visit www.usmwf.usmd.edu

THE UMBRELLA GROUP at the University of Maryland, Baltimore
is a proud partner of the University System of Maryland Women’s Forum. 

To learn more about UMBrella, visit umaryland.edu/umbrella.

SAVE THE DATE!

UMBrella helps women achieve their potential, find their voices, 

and feel empowered by engaging with a community that supports 

the success of women, advancing women into leadership roles at 

UMB, and championing women at all levels of the organization.

UMBRELLA
	 UNIVERSITY INITIATIVES

MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMBrella events are open to all UMB faculty, staff, and students.

SMC Campus Center, Room 203

JAN. 23, 2017
12 TO 1 P.M.

Please join us for the kick-off meeting of a new affinity group for women and men who are involved with caregiving of older adults.

For more information and to register visit: www.umaryland.edu/umbrella/

The program is sponsored by UMBrella and will be facilitated byREBA CORNMAN, MSWDirector, Geriatrics & Gerontology Education and Research Program, Graduate School

CAREGIVERS OF OLDER ADULTS

THE UMBRELLA GROUP at the University 
of Maryland, Baltimore helps women to achieve their 
potential, find their voices, and feel empowered in the 
workplace. We work to engage a community who supports 
the advancement of women into leadership roles and who 
champions women at all levels.

Learn more about UMBrella and partner with us!
umaryland.edu/umbrella
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STATE OF THE UNIVERSITY ADDRESS
	 UNIVERSITY INITIATIVES

Future hopes of UMB are laid out in the State of 

the University Address. CPA provides support 

and communications. 
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2017 STATE of the UNIVERSITY ADDRESS

And these students will be elbow-to-elbow with our 
vibrant community of entrepreneurs and artists in 
the Lion Bros. Building. This is our growing hub for 
entrepreneurship, and home to phase I of our Center 
for Maryland Advanced Ventures, established last year 
through the University of Maryland Strategic Partnership, 
the legislation that formalized our alliance with our sister 
institution in College Park. 
This is where we’ll offer services for startups across the 
University System. Our new Student Innovation Center 
will engage more of our students in commercializing 
technologies alongside our faculty. They’ll work with the 
Carey School of Law’s IP and Business Law Clinic. They’ll work with the I-CORPS Program at College Park’s 

Clark School of Engineering and with the Clark School’s 
Fischell Institute for Biomedical Devices. They’ll work 
with College Park’s Smith School of Business, which 
already has space in the BioPark. You see what we’re 
doing, right? We’re crafty. We’ll draw all these students 
to Baltimore, where they see what our amazing people 
and our amazing city have to offer — and then we’ve got 
them. They’ll stay here and start their own companies, or 
help others launch theirs.
We’ve already got three startups in the Lion Bros. 
building. SurgiGyn, co-founded by Dr. Vadim Morozov 
in our School of Medicine, is developing a uterine 
electrosurgical device that solves the most challenging 

aspects of laparoscopic hysterectomy. Living Pharma, 
started by Dr. Eduardo Davila in our School of Medicine, 
develops personalized cell therapy that stimulates a 
patient’s immune system to fight cancer. Nanobernetics 
was started by Camilo Vanegas and Elizabeth 
Weingartner, two of our PhD students. Their company is 
developing a more sensitive test for monitoring chronic 
myeloid leukemia. Together, Camilo and Elizabeth were 
one of just 10 winning teams in the NIH Nano Startup 
Challenge in Cancer last year. 
Our Center for Maryland Advanced Ventures will manage 
the Maryland Momentum Fund, a new $10 million fund 
created by the Board of Regents to invest in startups 
launched by the System’s students, faculty, staff, and 
recent alums. The fund’s board is meeting later this 
month to choose its first round of picks.

STATE of the 
UNIVERSITY  
ADDRESS by
JAY A. PERMAN, MD
 PRESIDENT, UNIVERSITY OF MARYLAND, BALTIMORE

How We Lead
WEDNESDAY | MAY 10, 2017
SCHOOL OF NURSING AUDITORIUM

STATE OF THE UNIVERSITY ADDRESSS, CONTINUED
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MPOWERING THE STATE
	 UNIVERSITY INITIATIVES

The University of Maryland: MPowering the State 

initiative is a structured collaborative endeavor 

between UMB and UMCP to maximize the 

resources at each University and develop ideas 

together rather than apart. CPA provides editorial, 

marketing, web, and branding services. 

HIGHLIGHTS 2016

THE UNIVERSITY OF MARYLAND

MPowering the State is a special working relationship between the University  

of Maryland, Baltimore (UMB) and the University of Maryland, College Park 

(UMCP) that promotes INNOVATION and IMPACT through COLLABORATION.  

Launched in 2012, it leverages the sizable strengths of both universities to 

advance interdisciplinary research, create new opportunities for students, and 

solve important problems for the people of Maryland and the nation.

UNIVERSITY OF MARYLAND, BALTIMORE

UNIVERSITY OF MARYLAND, COLLEGE PARK

©
 J

E
F

F
 S

A
U

E
R

S

FRONT COVER PHOTOS:

LEFT-RIGHT/TOP-BOTTOM

© CHRIS FUTCHER

© TRACEY BROWN

© NMAXFIELD

© JEFF SAUERS

© OMGIMAGES

© SONGBIRD839

In the last 18 months, UM Ventures has created numerous collaborations  
with Maryland technology companies, including:   

>  FlexEl:  A custom battery solutions company co-founded by UMCP faculty, FlexEl 
announced that it is leasing 10,000 square feet of design and manufacturing 
space in College Park. FlexEl is on track to add 50 jobs within five years. 

>  Harpoon Medical:  Co-founded by UMB faculty, Harpoon Medical is 
commercializing a surgical device for a beating heart mitral valve repair. Harpoon 
raised $6 million in a Series A round of funding in late 2014, which funded clinical 
trials in Europe. Based on the success of these trials, Harpoon raised a second 
round of funding in December 2015 that is “magnitudes larger.” The most recent 
financing was led by Edwards Lifesciences Corp., which has an option to acquire 
Harpoon. Harpoon has created 12 jobs and expects to grow to 20 jobs in 2016.

>   MedImmune: Eight teams from UMB, UMCP, and University of Maryland, 
Baltimore County (UMBC) are working on highly focused translational research 
funded by MedImmune. Total funding is approximately $2 million per year. 

RESEARCH
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UM VENTURES: COMMERCIALIZATION OF UNIVERSITY INVENTIONS
UM Ventures, the joint technology transfer operation of UMB and UMCP, is building and 
nurturing startup companies and commercializing new technology.  In FY15, UM Ventures 
signed 56 technology licenses, representing 100 percent growth in the last four years.

 2011 2012 2013 2014 2015

Invention Disclosures 206 265 264 366 306

Startups 5 7 11 8 10

Licenses 28 34 41 51 56 

MPOWERING THE STATE   7

MEMBERS OF CPA SERVE ON THIS INITIATIVE
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UMB CURE SCHOLARS
	 UNIVERSITY INITIATIVES

This is a middle school STEM program aimed at 

strengthening the pipeline that leads Baltimore’s 

children into well-paying, rewarding careers in 

cancer-related health care and research. CPA 

is working with the CURE Scholars team on its 

branding, marketing, and other communications. 

MEMBERS OF CPA SERVE ON THIS INITIATIVE

E XPLORE |  E XCITE |  INSPIRE

UMB CURE Scholars Program

FACT SHEET
THE UMB CURE SCHOLARS  
PROGRAM’S MISSION IS TO: 

Identify promising students in West Baltimore at  
the middle school level and beyond to prepare them  
for health care and research career opportunities. 

Create a pipeline of STEM (science, technology, 
engineering, mathematics)/health care experiences 
utilizing new and existing resources.  

OUR GOALS ARE: 

Explore the endless possibilities of STEM careers 
and benefit from a pipeline of career development 
and training programs that will pave the way for 
long-term success. 

Excite a new generation to work as health care 
providers and biomedical researchers. 

Inspire UMB CURE scholars and their families to  
set high expectations for success in the program,  
their futures, and within their communities. 

41 SIXTH-GRADE SCHOLARS  
WERE RECRUITED FROM THREE SCHOOLS:

• Franklin Square Elementary/Middle School (FSEMS) 

• Green Street Academy (GSA) 

• Southwest Baltimore Charter School (SBCS)

UMB CURE MENTORS

UMB Affiliation      Mentors
Medicine     36

Dentistry     14

Graduate School   13

Pharmacy    6

Social Work    5

Faculty/Staff    16

Law students support the program through  
family assistance. Nursing students participate  
in community health outreach.

UMB CURE 
Scholars Program

EXPLORE |  EXCITE |  INSPIRE

umaryland.edu/cure-scholars EXPOSE | EXPLORE | EXCITE | INSPIRE

UMB CURE 
Scholars Program

umaryland.edu/cure-scholars

FOLLOW US ON TWITTER @UMB_CURE  

FIND US ON FACEBOOK AT UMBCUREScholars

CPA ANNUAL REPORT FY17      19



UMB POLICE FORCE
	 UNIVERSITY INITIATIVES

Baltimore is a dynamic and vibrant city with a patchwork 

of neighborhoods that are as varied as anywhere in the 

country. The safety of areas also can vary widely and 

change within a block or two. The CPA team works with 

the UMB Police Force on all of its communications to the 

UMB community including crisis communication planning, 

Don’t Walk and Text marketing, website content and 

writing, brochure writing, signage, and Town Hall Q&As.

ANNUAL CLERY 
CAMPUS

SECURITY AND 
FIRE REPORT

2016

POLICE FORCE
University of Maryland, Baltimore

SAFETY MATTERS AT UMB

UNIVERSITY OF MARYLAND, BALTIMORE  |  POLICE FORCE

PARKING SAFETY

Visit umaryland.edu/publicsafety for more safety tips.

� Park in well-lit areas.
� Make a note of where you parked upon leaving your vehicle. 
� Leave nothing visible, lock doors, and don’t crack the windows.
� Have your keys ready when approaching your vehicle.

EMERGENCY
711 (campus phone) or 410-706-3333

POLICE ESCORTS & NON-EMERGENCY 410-706-6882100

80

60

40

20

0
MURDER ARSONRAPE ROBBERY AGGRAVATED

ASSAULT
SIMPLE

ASSAULT
BURGLARY THEFT STOLEN

VEHICLE

UMB Crime Chart

2015 2016

# 
O

F 
IN

CI
D

EN
TS

4
0 0 0 0

16

2
7 4

15

12 1

80
73

02 0

Mission And Value  
Statement

POLICE FORCE
University of Maryland, Baltimore
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PARKING & TRANSPORTATION
	 UNIVERSITY INITIATIVES

CPA provides daily communications support to 

the Parking and Transportation Services (PTS) 

team. A dedicated CPA team member attends 

its daily 9 a.m. briefing meeting and coordinates 

its communication regarding garage closings, 

construction, and services. 

MEMBERS OF CPA SERVE ON THIS INITIATIVE

PARKING AND TRANSPORTATION SERVICES

Attention Students:
Free Parking Vouchers
Parking and Transportation Services (PTS) is offering another option to students looking to save 

on their fall 2016 parking fees. Free parking vouchers to the Lexington Market Garage will be 

available on high demand days. Historically, the highest demand days have been Mondays, 

Tuesdays, and Wednesdays of the first four weeks of September. After September, these days 

typically fall to just one or two days a week.

To take advantage of these free parking vouchers, arrive to the UMB Lexington Street Garage 

anytime after 7 a.m. and tell the cashier/manager you are interested in the free parking voucher 

program. If the high parking demand for the day warrants redirecting parkers and vouchers are 

still available, you will be provided a voucher, directions to the garage, and instructions for how 

to use the voucher. As is the case with other PTS parking programs, with a receipt you will be 

able to move your car after 4 p.m. at no charge to any of the UMB campus garages.

Be mindful that you must obtain a receipt from the pay station at the Lexington Market Garage 

and present the receipt to the attendant at the garage you relocate to. 

Even if you don’t plan to take advantage of the free parking voucher program, please plan 

to arrive early. There is a high probability during those high demand days that you will be 

redirected to another garage as the Lexington Street Garage fills up quickly.

For garage locations and more 

information on parking at UMB, visit  

umaryland.edu/parking

PARKING AND TRANSPORTATION SERVICES

umaryland.edu/parking

Tours will include tips for navigating the campus from a parking and 
public safety perspective.  

After the tours, we’ll stop at Lexington Market on Aug. 31 and Sept. 6  
for pizza and you can pick up a tote filled with some market treats.

Sign up for a tour at umaryland.edu/parking!

ABOUT LEXINGTON MARKET
Many say Lexington Market is Baltimore’s best place for food. Whatever 
you like to eat, it has something for you. The market has more than 
100  vendors, offering everything from world-famous crabcakes to fried 
chicken, authentic Indian delicacies to corned beef, fresh seafood to 
verdant produce. In its iconic building, you can get a snack, buy some 
groceries, or sit down for a memorable meal. Not hungry? Lexington 
Market’s 230 years of history still make it an interesting place to visit — 
and it is accessible by road, sidewalk, or rail. Whether this is your first 
time or your 100th, Lexington Market has something delicious for you.

Get better acquainted 
with the UMB campus
Attend one of our University Tours led by the Parking and Public Safety 
teams from Lexington Garage and Market Center Garage.

Aug. 31 at 1 p.m.

Sept. 6 at 1 p.m.

Sept. 9 at 2 p.m.

ATTENTION STUDENT PARKERS

TRANSPORTATION 
DEMAND  
MANAGEMENT

PTS-PullUpBanner-v4-TDM.indd   1 5/11/17   2:52 PM
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HUMAN RESOURCE SERVICES
	 UNIVERSITY INITIATIVES

Robert White, LCPC
Director

Louis Cohen, MD (not shown)
Medical Director

Wanda Binns, LCSW-C 
Manager

Peggy Burns, LCADC, CCDC
Senior Counselor

Jan Buxton, LCPC, CEAP
Senior Counselor

Maureen McCarren, LCSW-C
Senior Counselor

Sue Walker, MSW, LGSW
Counselor

EAP STAFF

University of Maryland, Baltimore

Employee  
Assistance 
Program
667-214-1555
www.umb-eap.org

HR-EAP-BROCHURE-2017-v3.indd   1 3/7/17   1:04 PM

www.umaryland.edu/hrs/benefits

UMB EMPLOYEE  
BENEFITS FAIR

PLEASE PLAN TO ATTEND THE UPCOMING 

Tuesday, Oct. 4
10 a.m. to 2 p.m.

SMC Campus Center, 621 W. Lombard St., 2nd Floor

Come and visit your benefit vendors  
and get your questions answered.  

SOME OF THE VENDORS INCLUDE: 

CareFirst BlueCross BlueShield
Kaiser Permanente  

Delta Dental
Securian ( Minnesota Life)

HIGHLIGHTS OF 2017 BENEFITS:

P&A Group is the new Flexible Spending Account Vendor
 IVR phone system used to make changes

United HealthCare
United Concordia

P&A Group - New Flexible  
Spending Account Vendor

CPA’s relationship with Human Resource Services (HRS) 

has been long-lasting. We provide dedicated marketing 

resources to communicate time-sensitive information to 

UMB’s employees.

IN RECOGNITION OF YOUR DEDICATED SERVICE  

TO THE UNIVERSITY OF MARYLAND, BALTIMORE, YOU  

AND A GUEST ARE CORDIALLY INVITED TO ATTEND THE 

Please confirm your attendance, and provide  
the name of your guest, no later than  
March 17, 2017, by email or phone to:

Protocol and Special Events
events@umaryland.edu
410-706-8035

Please inform us of any allergies or dietary  
restrictions (vegetarian, Kosher, gluten free)

Wednesday, 
March 29, 2017

11:30 a.m.

Southern Management 
Corporation Campus Center

Elm Ballroom

621 W. Lombard Street
Baltimore, MD 21201

Employee Service Awards Luncheon

HR-EmployeeAwards-2017-Invite-A.indd   1 2/13/17   9:38 AM

LAUNCH YOUR LIFE

WHAT TO EXPECT IN 2017
Seated Massages

Tai Chi

Guided Meditation

Creative Sessions

Financial Wellness Seminars

Lunch and Learns 

Kick off 2017 with a healthier you! All UMB employees are invited to 

participate in health and well-being activities tailored to fit your needs for a more balanced work 

life. UMB is excited to help you reduce your stress, be financially fit, and focus on your mind, body, 

and spirit by relaxing into the new year. 

NEW IN 2017
Workplace Yoga

Nutritional Food Demos

More Massage Sessions

Healthy Quarterly Themes to Help You Stay Motivated!

Wellness Challenges

FOR THE SCHEDULE OF EVENTS, VISIT www.umaryland.edu/launch-your-life

LAUNCH YOUR LIFE

WHAT TO EXPECT IN 2017
Seated Massages

Tai Chi

Guided Meditation

Creative Sessions

Financial Wellness Seminars

Lunch and Learns 

Kick off 2017 with a healthier you! All UMB employees are invited to 

participate in health and well-being activities tailored to fit your needs for a more balanced work 

life. UMB is excited to help you reduce your stress, be financially fit, and focus on your mind, body, 

and spirit by relaxing into the new year. 

NEW IN 2017
Workplace Yoga

Nutritional Food Demos

More Massage Sessions

Healthy Quarterly Themes to Help You Stay Motivated!

Wellness Challenges

FOR THE SCHEDULE OF EVENTS, VISIT www.umaryland.edu/launch-your-life
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BRAND STANDARDS
NAME 

Title 

Department, Program or Office

Street Address
Baltimore, MD 21201

410 706 0000  |  410 706 0000 FAX
email@umaryland.edu

url goes here

FIRST LAST NAME, Degrees 
Person’s Single Title

Department, Office or Program

410 706 0000  |  410 706 0000 CELL
email@umaryland.edu

Street Address, Baltimore, MD 21201
url goes here

FIRST LAST NAME, Degrees 
Person’s Single Title

Department, Office or Program

410 706 0000  |  410 706 0000 CELL
email@umaryland.edu

Street Address, Baltimore, MD 21201
url goes here
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ADVERTISING 
	

UMB Community 
Engagement Center

umaryland.edu/support-CEC

Investing In Our West Baltimore Community

BILLBOARD

DIGITAL AD

PRINT AD

PRINT AD
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ADVERTISING, CONTINUED	

SPRING 2017 DIGITAL ADVERTISING STATS 
	

Baltimore Sun
BaltimoreSun.com
•	 Views - 1,685,261 
•	 Clicks - 11,684 
•	 Click Through Rate - 0.69%

Baltimore Sun Mobile - State of Maryland 
•	 Views - 417,734 
•	 Clicks - 2,357 
•	 Click Through Rate - 0.56%
•	
Baltimore Sun Mobile - D.C.
•	 Views - 140,642 
•	 Clicks - 7,145 
•	 Click Through Rate - 5.08%

Extended Digital Reach - State of Maryland 
•	 Impressions Won – 1,001,244
•	 Clicks – 1,155
•	 Click Through Rate - 0.10%

Extended Digital Reach - D.C.
•	 Views – 256,117
•	 Clicks - 219
•	 Click Through Rate – 0.09%

Baltimore Business Journal
BizJournals.com/Baltimore
•	 Impressions - 1,806,531
•	 Clicks - 1,949
•	 Click Through Rate - 0.11% 

Afternoon Edition Newsletter
•	 Impressions - 460,501
•	 Clicks - 310
•	 Click Through Rate - 0.07%

Morning Edition Newsletter
•	 Impressions - 340,808
•	 Clicks - 267
•	 Click Through Rate - 0.08%

Clear Channel
Contracted Spots
•	 Spots Delivered - 842,713
•	 Spots Guaranteed - 746,480
•	 Variance - 14.25% (96,233 spots, valued at $14,435)

Bonus Donated Spots - Valued at $28,758
•	 Spots Delivered - 191,720
•	 Spots Guaranteed - 177,310
•	 Variance - 9.15% (14,390 spots)
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SPRING 2017 DIGITAL ADVERTISING STATS, CONTINUED	

The Daily Record
Facebook Campaign
•	 Posts - 1,274
•	 New Likes - 411
•	 Total Likes - 6,923
•	 Comments - 327
•	 Shares - 5666

Digital Campaign
•	 Impressions - 729,395
•	 Clicks - 661
•	 Click Through Rate - 0.09%

TheDailyRecord.com - Main Page Leaderboard
•	 Impressions - 223,632
•	 Clicks - 858
•	 Click Through Rate - 0.38%

Leadership in Law Event Page Leaderboard
•	 Impressions - 3,805
•	 Clicks - 19
•	 Click Through Rate - 0.50%

Jewish Times
Digital Campaign
•	 Impressions - 90,059
•	 Clicks - 255
•	 Click Through Rate - 0.28%

Email Campaign - Jewish Times e-Newsletter
•	 Contacts - 53,801
•	 Opens - 6,614
•	 Clicks - 25
•	 Click Through Rate - 0.38%

Email Campaign - UMB Specific Emails
•	 Contacts - 20,123
•	 Opens - 2,083
•	 Clicks - 22
•	 Click Through Rate - 1.06%

JMORE
JMORELiving.com
•	 Impressions - 1,478,014
•	 Clicks - 693
•	 Click Through Rate - 0.05%
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CAMPUS SIGNAGE
Signage, banners, and flags throughout the 

University proudly display the UMB brand.

MEMBERS OF CPA SERVE ON THIS INITIATIVE
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STRATEGIC MARKETING

Achieve your goals with our comprehensive portfolio of marketing and 

communication services.

Your needs are unique. We focus on creating strategic, well-coordinated marketing 

plans and materials tailored to you. 

With your input, we’ll help you:

Identify your vision   I   Assess your needs & cut through the clutter    

Create a plan   I    Leverage your assets   I   Maximize your efforts

Our integrated marketing team has a wide range of expertise, including brand 

development, design, editorial, event services, marketing, media relations, web 

development, and writing for print and digital applications.
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EMERGENCY PREPAREDNESS
	 STRATEGIC MARKETING

Partnering with the UMB Emergency 

Management team, CPA continued to market 

a series of messages to help prepare the 

University community for potential emergency 

situations. 

EMERGENCY FIRE
EMERGENCY

MEDICAL
EMERGENCY

HAZARDOUS 
MATERIALS 
RELEASE

TORNADO

EARTHQUAKE

CIVIL
DISTURBANCE

ACTIVE SHOOTER/

VIOLENT INCIDENT

SUSPICIOUS
PACKAGE

BOMB 
THREAT

GENERAL SAFETY/

EVACUATION

Information talking about the shuttle schedule 

during a time of emergency goes here. Information 

talking about the shuttle schedule during a time of 

emergency goes here.

BE PREPARED BEFORE AN

umaryland.edu/alerts 

MEMBERS OF CPA SERVE ON THIS INITIATIVE
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THE ELM WEEKLY
	 STRATEGIC MARKETING

The Elm Weekly is a Universitywide email 

that shares user-submitted news, events, 

and announcements from across UMB every 

week. This new format was developed to 

compile all information into one source for 

better delivery to the UMB community. 
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SCHOOL OF PHARMACY
	 STRATEGIC MARKETING

CPA has had a long-standing relationship with the School of 

Pharmacy (SOP) and works closely with its communications 

team on branding. One of the largest projects that CPA 

designs and edits is SOP’s award-winning Capsule magazine.

University of Maryland School of PharmacyMagazine for Alumni and Friends

Capsule Winter 2017

DISTINGUISHED ALUMNI

175 YEARS OF

Celebrating

IN THIS ISSUE:
FY ’15 Annual Report

1 8 4 1 -  2 0 1 6

SEPT. 16-17, 2016

HOMECOMING and  
ALL ALUMNI REUNION

Alumni and Friends Reception
during the 2016 AAPS ANNUAL MEETING & EXPOSITION

Denver,Colorado

NOV. 14, 2016

t h e  b e n c h m a r k  s o c i e t y
Recognizing years of consecutive giving
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Peter Lamy Center on Drug Therapy and Aging

The Peter Lamy Center on Drug Therapy and Aging serves as the focal point for geriatric research, education, and service at the University of Maryland School of Pharmacy. The Center is named in honor of its founder, Peter P. Lamy, PhD, ScD (1925-1994), a renowned educator in the field of geriatric pharmacotherapy and the first holder of the Parke-Davis Chair in Geriatric Pharmacotherapy at the School.

MISSION
The Lamy Center is dedicated to improving medication therapy for aging adults through innovative research, education, and service.

VISION
The Lamy Center aims to improve the lives of older adults by optimizing medication safety and use. It works to strengthen ties between education, practice, and policy by providing opportunities to trainees, practitioners, and stakeholders to advance the care of older adults. 
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Peter Lamy Center 
on Drug Therapy 
and Aging

The Peter Lamy Center on Drug Therapy 
and Aging serves as the focal point for 
geriatric research, education, and service 
at the University of Maryland School of 
Pharmacy. The Center is named in honor of 
its founder, Peter P. Lamy, PhD, ScD (1925-
1994), a renowned educator in the field of 
geriatric pharmacotherapy and the first 
holder of the Parke-Davis Chair in Geriatric 

Pharmacotherapy at the School.

MISSION
The Lamy Center is dedicated to improving 
medication therapy for aging adults through 
innovative research, education, and service.

VISION
The Lamy Center aims to improve the lives of 
older adults by optimizing medication safety 
and use. It works to strengthen ties between 
education, practice, and policy by providing 
opportunities to trainees, practitioners, and 
stakeholders to advance the care of older 
adults. 
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CPA’s collaboration with the School of Nursing 

(SON) includes projects for its nursing museum, 

strategic plan, speaker series, and alumni 

communications.

SCHOOL OF NURSING
	 STRATEGIC MARKETING

EVERYDAY 
INTERACTIONS 

= 
LIFELONG 

IMPACT

NATIONAL 
NURSES WEEK

MAY 6-12 ,  2017

Celebrating

SON-NursesWeek-2017-Poster-v7.indd   1 4/11/17   9:56 AM

         A 
CONWAY SCHOLARS
          TO OPEN DOORS 

TO YOUR CAREER.

Complete your degree. 

Tuition free.
The University of Maryland School of Nursing’s 
Conway Scholars program covers your in-state 
tuition and fees.

Once you complete 12 credits and as long 
as you have at least half of your credit hours 
remaining, you’re eligible to apply.

ALL YOU HAVE TO DO IS:
• be a U.S. citizen or permanent resident

•  express a commitment to serve as a clinical  
preceptor, teach as a clinical instructor, or  
secure a full-time faculty position within three years of graduation

• submit an essay of 300 words or less

•  remain in good academic standing and maintain a course load of  
at least 6 credit hours per semester

• attend required Conway Scholars events and activities.

Learn more and apply: nursing.umaryland.edu/conway  
nrsscholarships@umaryland.edu | 410-706-6935

SON-MA-PhD-Conway-Insert-5.375x8.375-v3.indd   1 6/6/17   10:31 AM

Want to join their ranks? 
Earn your BSN, MS, DNP, and PhD degrees at the  
University of Maryland School of Nursing—designed  
specifically for nurses who want to make Baltimore better.

Congratulations to the Women Whom Baltimore magazine  
has honored With its 2017 exCellenCe in nursing aWards:

But don’t take our word for it.

Our alumni and  
students are  
making Baltimore Better.

michelle Cootauco, ms ’95 
Jeannie lee, Bsn ’00 
theresa Victoria Proctor, dnP student

sandra toon, ms ’03, Bsn ’97 
regina Volz, Bsn ’89 

nursing.umaryland.edu

University of Maryland School of Nursing
at the 

APRN 
PRECEPTOR  

DEVELOPMENT 

THE IMPACT OF UMSON

GOVERNOR’S WELLMOBILE 
VISITS ANNUALLY

6,000+

Our Wellmobiles provide primary health care  
to uninsured and underserved residents across  

Central Maryland while serving as  
interprofessional clinical education sites.

ALUMNI IN 50 STATES  
AND 19 COUNTRIES

OF ENTRY-LEVEL* 
GRADUATES  

are employed at the University  
of Maryland Medical Center

*Bachelor of Science in Nursing  
and Clinical Nurse Leader

23,199 24

40%

WE’VE BEEN DOING THIS A LONG TIME...

1889  |  UMSON established 2016

50 Years
of Community/Public Health 
Nursing master’s specialty

10 Years
of Doctor of Nursing  
Practice (DNP) program

CLINICAL SIMULATION 
LABORATORIES

1st UMSON’s Clinical Nurse  
Leader and Nursing Informatics 

master’s programs

 5th UMSON’s Doctor of Nursing  
Practice program 

 8th UMSON’s overall master’s  
program ranking

RANKINGS 
per U.S. News & World Report

UMSON-Impact-v11.indd   1 2/28/17   11:13 AM
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SCHOOL OF DENTISTRY
STRATEGIC MARKETING

AMERICAN DENTAL ASSOCIATION  
ANNUAL MEETING

to an Alumni Reception 

FRIDAY, OCT. 21

Cordially invites youDean Mark Reynolds

SOD-2016-ADA-PC-v2.indd   1 8/26/16   1:56 PM

1MDENTAL  |  FALL 2016    

U N I V E R S I T Y  O F  M A R Y L A N D  S C H O O L  O F  D E N T I S T R Y

FA LL 2016

MAKING A
DIFFERENCE

in the community

IMPACT and 
EXCELLENCE

The latest on advancing oral health at the  
University of Maryland School of Dentistry

SOD-DeansUpdate-2017-MAR-v6.indd   1 3/23/17   7:55 AM

Class  
of 2020

welcomes the

alumni 
assoCiation 
board

CPA’s collaboration with the School of Dentistry (SOD) includes 

MDental magazine in addition to many other marketing materials.

whyMARYLAND
DENTISTRY?

STAY CONNECTED WITH US!
Like the University of Maryland
School of Dentistry on FACEBOOK

Follow @UMSOD_Dentistry
on TWITTER

EMAIL azewe@umaryland.edu to subscribe to our alumni e-newsletter

Join the University of Maryland School
of Dentistry Alumni LINKEDIN group

Follow umsod on INSTAGRAM

to see our latest photos

OFFICE OF INSTITUTIONAL ADVANCEMENT

650 W. Baltimore St., Suite 6207  |  Baltimore, MD 21201
410-706-7146 |  Fax: 410-706-3214
dentaladvancement@umaryland.edu | www.dental.umaryland.edu

SOD-Annual-Fund-v3.indd   1 8/20/14   2:16 PM

whyMARYLAND
DENTISTRY?

STAY CONNECTED WITH US!
Like the University of Maryland  
School of Dentistry on FACEBOOK 

Follow @UMSOD_Dentistry 
on TWITTER

EMAIL azewe@umaryland.edu to subscribe to our alumni e-newsletter

Join the University of Maryland School  
of Dentistry Alumni LINKEDIN group

Follow umsod on INSTAGRAM  
to see our latest photos

OFFICE OF INSTITUTIONAL ADVANCEMENT

650 W. Baltimore St., Suite 6207  |  Baltimore, MD 21201
410-706-7146 |  Fax: 410-706-3214
dentaladvancement@umaryland.edu | www.dental.umaryland.edu

SOD-Annual-Fund-v3.indd   1 8/20/14   2:16 PM

Advancing Oral Health.
Improving Lives.
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GRADUATE SCHOOL
STRATEGIC MARKETING

UNDETECTED ELDER ABUSE:  
A GRAVE SITUATION

KEYNOTE:

Elder Abuse from a Forensic Pathologist’s Perspective
Zabiullah Ali, MD
Assistant Medical Examiner, Office of the Chief Medical Examiner; 
Clinical Assistant Professor, University of Maryland School of Medicine

Panelists
Nicole Brandt, PharmD, MBA, CGP, BCPP, FASCP
Executive Director, Peter Lamy Center on Drug Therapy and Aging; 
Professor, University of Maryland School of Pharmacy

Jamaal Moses, LCSW-C
Adult Protective Services, Baltimore County Department of Social Services

Laura Pimentel, MD
Chief Medical Officer, University of Maryland Emergency Medical Associates 
and Maryland Emergency Medicine Network; Clinical Associate Professor, 
University of Maryland School of Medicine

Moderator
Amanda Lehning, PhD, MSW
University of Maryland School of Social Work

The program will discuss the issue of undetected elder abuse among the growing 
population of older adults.  Physical, psychological, financial and sexual abuse may 
be perpetrated by family and/or paid caregivers as well as others associated with 
the older adult.

From the detection of abuse after death to the discussion barriers to its 
identification and intervention will be discussed by an interdisciplinary panel.

Symposium sponsored by:
The Geriatrics and Gerontology 
Education and Research Program, 
Graduate School

Peter Lamy Center on Drug Therapy 
and Aging, School of Pharmacy

UM Center for Research on Aging, 
School of Medicine

Program on Aging, Trauma and 
Emergency Care, School of Medicine

University of Maryland Claude 
D. Pepper Older Americans 
Independence Center

UM/UMBC Doctoral Program 
in Gerontology

RSVP:  Reba Cornman, MSW, Director, Geriatrics 
and Gerontology Education and Research Program
rcornman@umaryland.edu

APRIL 13, 2017

4-6 P.M.
SMC Campus Center
621 West Lombard Street, 
Baltimore, Md. 21201
Elm Ballroom A
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STAFF SENATE
STRATEGIC MARKETING
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GOVERNMENT 
AFFAIRS

STRATEGIC MARKETING

PRESIDENT’S PANEL
on POLITICS AND POLICY

Speaker
 FRANK BRUNI, MS
New York Times op-ed columnist and best-selling author

TUESDAY, FEB. 28

REGISTER EARLY. SPACE IS LIMITED. 
umaryland.edu/politics-panel 

The President’s Panel on Politics and Policy is 
a speaker series examining issues important to 
the UMB community that are likely to be affected 
by the new presidential administration and 
Congress, including health and higher education 
policy, federal budget priorities, and civil rights 
and social justice. 

SPEAKER SERIES

Topic: Social Justice

His career at The Times spans more than 20 years and includes stints as a 
White House correspondent, the chief restaurant critic, the Rome bureau 
chief, and a staff writer for the Sunday magazine. The Times’ first openly 
gay op-ed columnist, Bruni writes twice a week on topics such as American 
politics, higher education, and gay rights. 

SMC CAMPUS CENTER
ELM ROOM 208

8 to 8:30 a.m. — Breakfast 
8:30 to 10 a.m. — Lecture

E X P E R T S  G U I D E
2 0 1 7

PRESIDENT’S PANEL
on POLITICS AND POLICY

The President’s Panel on Politics and Policy is 
a speaker series examining issues important to 
the UMB community that are likely to be affected by 
the new presidential administration and Congress, 
including health and higher education policy, federal 
budget priorities, and civil rights and social justice. 

SPEAKER SERIES

TODAY
8 to 8:30 a.m. — Breakfast
8:30 to 10 a.m. — Lecture

SMC CAMPUS CENTER
ELM BALLROOM, SECOND FLOOR

Topic: Higher Education

Speaker
 
GOLDIE BLUMENSTYK, MS
The Chronicle of Higher Education reporter and editor 

As a reporter and an editor at The Chronicle of Higher 
Education since 1988, she is known for her expertise on 
for-profit higher education and educational innovation. 
Other topics she has covered include distance education, 
the internet boom and bust, state politics, university 
governance, and fundraising. 
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PHILANTHROPY
STRATEGIC MARKETING

BALL!
Play

SPRING TRAINING GAME
MONDAY, MARCH 13

VS. PHILLIES

U N I V E R S I T Y  O F  M A R Y L A N D ,  B A LT I M O R E

MEDICINE   I   LAW    I   DENTISTRY   I   PHARMACY   I   NURSING   I   GRADUATE   I   SOCIAL WORK

CONSIDER A DONATION TO UMB TODAY. 
LEARN MORE AT UMARYLAND.EDU/DEVELOPMENT.

Richard & Jane Sherman  
Center for Health Care  
Innovation Center
Richard Sherman, MD ’72, School of Medicine, 
and Jane Sherman, PhD ’85, School of Nursing 
established the new center with a $1.5 million gift.

Learn more at elm.umaryland.edu.

University  of M aryl and, Baltimore

OFFICE OF PHILANTHROPY
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SNAP PHOTO CONTEST
STRATEGIC MARKETING

Nearly 300 photos were submitted to the contest, 

which was open to faculty, staff, and students. 

Winners’ photos were on display at the Fireplace 

Lounge at the University’s SMC Campus Center.

Here’s your chance to have your best photo (or more than one!)

displayed for all to see in the Frieda O. Weise Gallery at 

the University’s Health Sciences and Human Services Library.  

The contest is open to UMB faculty, staff, and students.

THERE ARE TWO BROAD CATEGORIES:

PHOTOS WILL BE ACCEPTED IN TWO FORMATS: 

Submissions will be accepted Oct. 1 to Oct. 31 — online only — at umaryland.edu/snap.

If you have questions about the contest,  

please call 410-706-2582 or email rhube002@umaryland.edu.

Good luck to all participants! 

Here’s your chance to have your best photo (or more than one!)  

displayed for all to see in the Frieda O. Weise Gallery at 

the University’s Health Sciences and Human Services Library.  

The contest is open to UMB faculty, staff, and students.

THERE ARE TWO BROAD CATEGORIES:

PHOTOS WILL BE ACCEPTED IN TWO FORMATS: 

Submissions will be accepted Oct. 1 to Oct. 31 — online only — at umaryland.edu/snap.

If you have questions about the contest,  

please call 410-706-2582 or email rhube002@umaryland.edu.

Good luck to all participants! 

BALTIMORE AND BEYOND 

The entire world outside of UMB. Do 

you have a great snapshot from your 

summer vacation? Photos of life in 

Baltimore? Pics of your pet? Send 

them in! (Please see the contest 

rules at umaryland.edu/snap. Model 

releases are required for photos of 

people in some instances.)

BALTIMORE AND BEYOND 

The entire world outside of UMB. Do 

you have a great snapshot from your 

summer vacation? Photos of life in 

Baltimore? Pics of your pet? Send 

them in! (Please see the contest 

rules at umaryland.edu/snap. Model 

releases are required for photos of 

people in some instances.)

THE UNIVERSITY 

Anything and everything (almost) on 

campus — such as people, events, 

buildings, and study spaces. (Please see 

the contest rules at umaryland.edu/snap. 

Model releases are required for photos 

of people in some instances. Photos of 

patients, or any photos taken in health 

care facilities, are not allowed.)

THE UNIVERSITY

Anything and everything (almost) on 

campus — such as people, events, 

buildings, and study spaces. (Please see 

the contest rules at umaryland.edu/snap. 

Model releases are required for photos 

of people in some instances. Photos of 

patients, or any photos taken in health 

care facilities, are not allowed.)

FUN
Low resolution photos, such as those 

taken with standard cell phones.  

(Please see the contest rules  

at umaryland.edu/snap for more  

information.)

FUN
Low resolution photos, such as those 

taken with standard cell phones.  

(Please see the contest rules  

at umaryland.edu/snap for more

information.)

TRADITIONAL

High quality, high resolution photos,  

usually taken with a regular camera. 

(Please see the contest rules  

at umaryland.edu/snap for more  

information.) 

TRADITIONAL

High quality, high resolution photos,  

usually taken with a regular camera. 

(Please see the contest rules  

at umaryland.edu/snap for more  

information.) 

UMB PHOTO CONTESTPHOTO CONTESTUMB

snapsnap!
UMB PHOTO CONTEST

snap!
UMB PHOTO CONTEST
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PRODUCED BY THE OFFICE OF COMMUNICATIONS AND PUBLIC AFFAIRS, 2017

FEB. 1, 2017
NOON - 1:30 P.M.
School of Nursing auditorium

OUTSTANDING UMB STAFF AWARD
Courtney J. Jones Carney, MBA
As director of the Office of Interprofessional Student Learning and Services 
Initiatives in Campus Life Services, Carney develops and manages over 200 
programs a year. She has tirelessly advocated for and produced diversity 
education and cultural celebration activities including programs like World 
Hijab Day and Poverty Simulation that expose students and staff to cultures 
and conditions they might not have had the opportunity to learn about in their 
everyday life.

OUTSTANDING UMB FACULTY AWARD
C. Daniel Mullins, PhD
Mullins is chair of the Department of Pharmaceutical Health Services Research 
in the School of Pharmacy and founder of the PATIENTS program (PATient-
centered Involvement in Evaluating the effectiveNess of TreatmentS). The 
program partners with patients and care providers to answer questions about 
the best treatment options to improve health and quality of life. It engages 
people from all communities, especially those from underserved and minority 
populations, in the patient-centered outcomes research (PCOR) process.

OUTSTANDING UMB STUDENT AWARD
Faiza Hasan
A third-year student at the Francis King Carey School of Law, Hasan organized 
several University events that demonstrate her commitment to Dr. King’s 
ideals. “Immigration Issues in the 2016 Election: Be Informed and Vote” in 
October featured a panel that included Sen. Benjamin Cardin and “Combating 
Islamophobia — Constitutional Issues Affecting Muslim Americans and Asian 
Americans in a Post-9/11 World” also drew over 100 people. Hasan is co-president 
of the Women’s Bar Association at the school. 

The Diversity Advisory Council (DAC), established in 2010, advises UMB 
President Jay A. Perman, MD, on issues of diversity and inclusion. The Council 
promotes the University’s efforts to build an inclusive and equitable workplace 
and recommends strategies for enhancing institutional diversity. To learn more 
about the DAC, visit www.umaryland.edu/diversity.

MLK DIVERSITY RECOGNITION AWARDS
The Dr. Martin Luther King Jr. Diversity Recognition Awards are presented for 
individual and/or group achievements in the areas of diversity and inclusiveness. 
Each year, UMB schools and administrative units are asked to nominate to the 
Diversity Advisory Council individuals or groups that have played a leadership 
role or been an integral part of the diversity effort at the University. The recipients 
serve as models of the ideals epitomized by the life and work of Dr. King.

DR. MARTIN LUTHER KING JR. 
& BLACK HISTORY MONTH 2017

UNIVERSITY OF MARYLAND, BALTIMORE COMMEMORATESCOMMEMORATIVE EVENTS
In January or February, the University celebrates 

the work of Dr. Martin Luther King Jr.  with an 

annual event that includes noteworthy speakers 

and MLK Diversity Recognition Awards for faculty, 

students, and staff. 

Each March, the University celebrates Women’s 

History Month with an event that celebrates 

contributions made by women.

CPA also plans and promotes UMB Night/Day at 

Camden Yards for an Orioles game. 

UNIVERSITY OF MARYLAND, BALTIMORE CELEBRATES

WOMEN’S HISTORY MONTH
“Women Making a Difference 
in Baltimore’s Communities”

THURSDAY, MARCH 9 
WESTMINSTER HALL | Noon - 1:30 p.m.
A light lunch will be served.

Catherine Pugh (invited)
Mayor, City of Baltimore 

Edith Gilliard-Canty
President, Franklin Square 
Community Association

Rachel Monroe
President and Chief 
Executive Officer, 
The Harry and Jeanette 
Weinberg Foundation

Kandace Pierce 
Carter Memorial Church 
of Baltimore’s First Lady

Ericka L. Alston-Buck
Chief Executive Officer, 
Maryland Community 
Health Initiatives, Inc. 
Penn-North Recovery/
Behavioral Health Center

Donations such as school supplies, household items (blankets, 
towels, dishes) & childrens spring jackets (new/gently used) 
will be collected on site for Baltimore Outreach Services.

Featuring a distinguished panel of leaders 
in the Baltimore community.

REGISTER TODAY!

 umaryland.edu/whm

UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP
UMB Roundtable on Empowerment in Leadership 
and Leveraging Aspirations

THE UMBRELLA GROUP
Empowering Women to Succeed
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MEDIA RELATIONS
The media relations team successfully brought the expertise and 

accomplishments of University leaders into the public spotlight through 

efforts such as:

• Failure to Appear Second Chance | The Media Relations team

produced a well-attended press conference to announce a

collaboration between the School of Law’s Access to Justice clinic, the

Baltimore State’s Attorney, and the Baltimore Police Department to

create a Failure to Appear Warrant Second Chance Program.

• Promoting Careers in Oral Care | An effort by National Museum of

Dentistry Executive Director Richard Manski to promote careers in

health care to children from nearby elementary schools was covered by

four television stations and a national publication.

• Collaboration at Cole Field House | A joint announcement by UMB

and UMCP of the creation of a research collaboration in brain trauma

and sports medicine at Cole Field House received considerable news

coverage. A joint op-ed was also placed in The Baltimore Sun.
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UMB COMMUNICATIONS AND PUBLIC AFFAIRS            40  

• Expansion of Dental Services | The expansion of low and no-cost dental services to Western Maryland via a

partnership between the School of Dentistry and Frederick Memorial Hospital received print and broadcast coverage,

furthering UMB’s image as a Maryland public health resource.

• Reforming Baltimore Law Enforcement | A town hall hosted by the School of Law to engage the community

on views and experiences with law enforcement in advance of a Baltimore City consent decree with the U.S.

Department of Justice was widely covered by local media.

• Virtual Reality in Health Care | A demonstration of the power and potential of augmented and virtual reality in

medical settings earned regional and national coverage. The demonstration at the Newseum in Washington, D.C.

explored and demonstrated uses such as guiding surgical instruments, providing specialized assistance to remote

caregivers, relieving severe and chronic pain, and overcoming bias and post traumatic stress reactions.

• Missions of Mercy | Faculty and students from the School of Dentistry treated hundreds of patients in Baltimore and

Salisbury with no insurance or limited means to pay. Publicity of their efforts yielded television and print coverage.

• UMB CURE Scholars Program | During FY17, the Media Relations team wrote six web stories - all including video

and social media - and attracted media coverage from The Baltimore Sun (“Young scholars pair up with mentors

to prepare for careers in science”), WYPR-FM (“Changing the face of medicine and research”), and the Baltimore

Business Journal (“How UMB is trying to break the cycle of poverty”).

MEDIA RELATIONS, CONTINUED
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SELECTED MEDIA COVERAGE
MEDIA RELATIONS

Dental Clinic accepting uninsured, 
underinsured patients

The Frederick News-Post | Aug. 16, 
2016

President Perman is featured in a 
front-page photo speaking with dental 
caregivers at the opening of the 
Frederick clinic.

Selected examples of coverage that exemplified the President’s leadership and the positive impact of UMB included:

Jay A. Perman – UMB Scholars

WYPR-FM | Aug. 30, 2016

In one of a series of radio essays, 
Dr. Perman explains the UMB CURE 
Scholars Program and its goals of 
reducing racial disparities in health 
care, and improving the lives of West 
Baltimore children and their families.

Newsmaker Forum discusses ALICE 
families

The Baltimore Sun | Jan. 26, 2017

Dr. Perman was featured in a front-
page photo that showed participants 
in a panel discussing the issues facing 
so-called ALICE (Asset Limited, Income 
Constrained, Employed) families. He 
also appeared in a companion piece 
and the event podcast.
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UMB COMMUNICATIONS AND PUBLIC AFFAIRS            42  

Hogan trade mission to Israel to pack in business meetings, speeches
The Baltimore Sun | Sept. 7, 2016
Dr. Perman accompanied Governor Hogan and other Maryland business and political leaders on a mission to achieve and promote trade and 
research agreements. 

University of Maryland, College Park and University of Maryland, Baltimore team up to turn Cole Field House into national hub for sports 
medicine
The Baltimore Sun | Oct. 20, 2016
Dr. Perman tells The Sun that MPower’s most talked-about collaboration  “will lead to million-dollar, multidisciplinary grants in critical areas 
of neuroscience and traumatic brain injury.”

UMD, UMB research collaboration aims to demystify brain trauma (Op-Ed)
The Baltimore Sun | Oct. 20, 2016
In this joint op-ed, written by Dr. Perman and UMCP Pres. Wallace Loh, the two write that “Together we’ll achieve a fuller understanding of 
the human brain and help survivors of brain injury lead more productive and more fulfilling lives.”

Changing the face of medicine and research
WYPR-FM | Dec. 5, 2016
Reporter Fraser Smith explores the success and promise of the UMB CURE Scholars Program, then entering its second year.

Fix The City
Urbanite Baltimore | Jan. 25, 2017
A featured element in Urbanite’s proposed steps to “fix” Baltimore was to support the efforts of anchor institutions, such as UMB.

MEDIA RELATIONS, CONTINUED
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CRISIS COMMUNICATIONS / UMB ALERTS
MEDIA RELATIONS

The Media Relations team supported Public Safety and Operations by drafting and distributing emergency 
messages, participating in training exercises, and improving the communications infrastructure.

Messaging
The Media Relations team provided critical message creation and distribution support during:
• Inclement weather (8)
• In response to criminal activity (27)
• To report severe traffic issues (12)
• In support of critical situations (33)

• Significant flooding at the Institute of Human Virology
• Transportation disruptions during demolition of the Carter Center
• Severe equipment malfunctions

Training Exercises
The Media Relations team participated in emergency management exercises involving: 
• Hypothetical responses to the release of select agents
• An assessment of the university’s vulnerability to threats

Infrastructure Improvements
The Media Relations Team also improved crisis communications capabilities by drafting and implementing: 
• Message templates in our e2Campus alert system
• Revisions to the UMB alerts protocol
• Expanded conference calling capabilities
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EVENT COVERAGE
MEDIA RELATIONS

The Media Relations team provided support for numerous UMB events and initiatives, including:

The State of the University
The Media Relations team provided teleprompter and audiovisual support for the State of the University, including 
production and distribution of the video program.

Community Engagement Efforts
The Media Relations team publicized and covered the activities of the Office of Community Engagement, and other 
efforts to further the impact and recognition of UMB as an anchor institution, including:
• The work of the UMB CURE Scholars Program. Coverage included instruction at the School of Dentistry, competition

in the Science Olympiad, and the presentation of white coats to the new cohort
• A joint UMB/UMMC community town hall in a Poppleton church
• Active Bystander training at the Community Engagement Center
• An effort to promote facial protection to local youth

The President’s Symposium and White Paper Project
Speakers in the 2016-2017 series on Entrepreneurial Exploration were publicized. Events featuring Suzanne Sysko 
Clough, Jim Hughes, and the fellows’ findings were video recorded, included with web stories, and shared on social 
media.

Core Values Speaker Series
In February 2017 the Media team promoted, covered, and video recorded veteran and youth advocate Wes Moore as he 
delivered the fifth in this series on accountability. 
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MEDIA RELATIONS EVENT COVERAGE, CONTINUED

President’s Panel on Politics and Policy
The media team supported presentations by four speakers in this series during FY17 with web and social media 
coverage.

Diversity Advisory Council Speaker Series
Mark Nivet kicked off this series in September 2016 with a discussion of maximizing diversity and inclusion. The Media 
team covered the event with a web story and social media, as well as a video recording.

University of Maryland Strategic Partnership: MPowering the State
The media team promoted, covered, and achieved earned media for several MPower projects, including:
• The announcement of research collaboration at Cole Field House
• Work to leverage virtual and augmented reality in medicine
• An effort to establish a national security academy in Greenbelt
• A grant announcement for the SAFE Center
• The annual conference of the Agriculture Law Education Initiative
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WEB COMMUNICATIONS

CPA builds and engages community through a variety of UMB web 

communications services. 

Our services include:

Web design and development     I   User experience design   

Web content strategy   I    Web content management   I   Website maintenance

In addition, our web communications group manages umaryland.edu, The Elm, and 

the University’s Mobile App. Use these community-building tools to discover all the 

news, events, and resources UMB has to offer.
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QIC WEBSITE
WEB COMMUNICATIONS

Our team developed the Quality Improvement 

Center’s website in WordPress, including 

building a customized theme to match the 

Center’s branding on a tight schedule. We 

also entered the site’s initial content, including 

an extensive list of reference materials, and 

provided training to empower the Center to 

manage their own content moving forward.
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UMB CATALYST CAMPAIGN 
	 WEB COMMUNICATIONS

The CPA web team reviewed web marketing 

materials created by an external vendor and 

provided feedback and suggestions where 

necessary. We later worked with the vendor to 

install their site on our WordPress server, which 

included troubleshooting several aspects of the 

migration process and reconstructing minor 

aspects of their design in a few places.
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2016 HOLIDAY CARD 
	 WEB COMMUNICATIONS

Our team designed, storyboarded, and 

animated an elaborate 3d scene of a wintry 

windowsill, which includes UMB-themed 

decorative elements, framed photos of  

notable University events, and the previous 

years’ printed holiday cards. The animation 

ends on a holiday message inside of a snow 

globe, which features snowflakes with 

simulated physics as well as refracted light 

distortion effects.
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ADA ACCESSIBILITY 
WEB COMMUNICATIONS

The CPA web team monitors the websites 

under our purview for accessibility issues. We 

regularly generated accessibility reports and 

forwarded that information to appropriate 

content owners. Our team has also identified 

a more powerful accessibility scanning tool 

(Siteimprove) for the campus and worked with 

the Center for Information Technology Services 

to champion its acquisition.
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PROGRAM EXPLORER 
	 WEB COMMUNICATIONS

Having identified the need for a centralized 

catalog of academic programs, our team 

designed and developed a template with a 

unique visual design and a custom-coded 

filtration and search mechanism. We then 

worked with the schools’ web leadership to 

facilitate content entry and upkeep.
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HRS LEARNING MANAGEMENT SYSTEM 
	 WEB COMMUNICATIONS

Our team configured the branding and visual 

settings of the learning management system, 

and also designed and developed an entirely 

custom landing page.
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POLICIES AND PROCEDURES LIBRARY 
	 WEB COMMUNICATIONS

In coordination with the Office of University 

Policy and Procedures, we build a single 

combined repository for all University policies 

and procedures. This entailed the development 

of several new templates, as well as new 

navigation mechanisms, automatic feeds of 

the latest-added content, and a searchable, 

sortable, filterable index. 
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THE NEW ELM 
	 WEB COMMUNICATIONS

Completed user research to establish the new 

design and functionality of the website and 

developed interactive prototypes to present the 

new design. The new Elm is a one-stop location 

for news, events, announcements, editorials, 

social media, classifieds, and more. It allows the 

campus community to filter information based 

on their schools or interests and enables many 

users, schools, and departments to directly 

contribute content on their own without 

duplicating their efforts whenever possible.
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WHO WE WORK WITH
33% = NON-BILLABLE 67% = BILLABLE

Chart does not include media relations, events, branding, project management, and web communications.
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Parking 
HRS 
SOD
Philanthropy
University Police
SSW
UM shuttle
Center for IPE
Admin Finance
CACPR
Global Education
Graduate School
Campus Life Servcies
SOM
Accountability and Compliance
Facilities and Operations
SOL
Academic Affairs
EHS
ORD

18.73%
17.10%
14.33%  
7.65%  
7.49% 
7.00%  
6.68%
4.56%
3.58%
1.63%
1.47%
1.30%
1.30%
1.30%
1.14%
1.14%

0.98%
0.98%
0.65%
0.49%
0.33%
0.16%

Special Events and Protocol 
Office of the President
Community Engagement
UMBrella 
Government Affairs
CURE Scholars Program
MPower
Staff Senate
Diversity Advisory Council
Strategic Plan
Council for Arts and Culture
Emergency Management
Faculty Senate

20.47%
18.46%
15.77%
10.07% 
9.40% 
8.05%
6.71%  
3.69% 
3.02% 
1.68%
1.34%  
0.67% 
0.67% 
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